
Q1 Affiliate Planning Worksheet 

 

January – March 20___ 

Use this worksheet to map your goals, content, traffic, and offers for Quarter 1. The aim is 
clarity, consistency, and steady momentum without overwhelm. 

 

SECTION 1: Quarter 1 Focus 
Primary goal for Q1 (choose ONE):​
 ☐ Grow email list​
 ☐ Increase affiliate conversions​
 ☐ Build authority and trust​
 ☐ Improve organic traffic​
 ☐ Launch a new offer​
 ☐ Other: _______________________ 

Why this goal matters right now: 

 



How you will measure success:​
 ☐ Email subscribers​
 ☐ Traffic growth​
 ☐ Affiliate clicks​
 ☐ Conversions​
 ☐ Revenue​
 ☐ Engagement (comments, replies, saves) 

 

SECTION 2: Core Audience Check 
Who are you helping in Q1? 

 

What problem are they actively trying to solve right now? 

 

What outcome do they want most by the end of March? 

 

SECTION 3: Monthly Themes 
Planning themes helps you avoid random content and decision fatigue. 

January Theme 

Focus: (example: fresh starts, foundations, planning) 

 

Key topics you will cover: 

1.​  
2.​  
3.​  

 

February Theme 

Focus: (example: consistency, systems, confidence) 



 

Key topics you will cover: 

1.​  
2.​  
3.​  

 

March Theme 

Focus: (example: refinement, optimization, momentum) 

 

Key topics you will cover: 

1.​  
2.​  
3.​  

 

SECTION 4: Content Planning 
Weekly publishing rhythm:​
 ☐ 1 post per week​
 ☐ 2 posts per week​
 ☐ 3 posts per week 

Primary content type:​
 ☐ Blog posts​
 ☐ Email newsletters​
 ☐ Short form content​
 ☐ Tutorials or guides​
 ☐ Reviews or comparisons 

Core content pillar for Q1: 

 

SECTION 5: Traffic Strategy 
Choose no more than two primary traffic sources. 



☐ SEO​
 ☐ Pinterest​
 ☐ Email marketing​
 ☐ Social media​
 ☐ Community engagement​
 ☐ Other: _______________________ 

How you will show up consistently: 

 

SECTION 6: Offer Mapping 
Primary affiliate offer for Q1: 

 

Secondary or supporting offers: 

1.​  
2.​  

Where these offers will appear:​
 ☐ Blog posts​
 ☐ Email sequences​
 ☐ Resource pages​
 ☐ Tutorials​
 ☐ Comparisons 

 

SECTION 7: Trust and Authority Signals 
How you will build trust this quarter:​
 ☐ Personal stories​
 ☐ Honest reviews​
 ☐ Educational content​
 ☐ Case studies or examples​
 ☐ Transparency and disclosures 

One thing you will do differently to be more authentic: 

 



SECTION 8: Weekly Check In 
Use this section at the end of each week. 

What worked this week: 

 

What felt heavy or unclear: 

 

One small improvement for next week: 

 

SECTION 9: End of Quarter Reflection 
Complete this at the end of March. 

Biggest win of Q1: 

 

What surprised you: 

 

What you will carry into Q2: 

 

What you will let go of: 
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